Julie C. Morse
Suggested Interview Questions for When Billy Went Bald
Many people, children and adults alike, don’t know what to say or do when they see someone who is bald
from cancer treatment. This engaging, upbeat book can help young children learn the basics about cancer
and why many patients lose their hair through treatment—and how they can help through caring and
sharing. Most importantly, it’s a book that shows all of us the importance of embracing our differences
and celebrating life together.

The objectives of this article/broadcast are to:

Talk about how we can all help alleviate the stigma and emotional pain of cancer-related
baldness, and why that’s so important.

Gain insight into one family’s triumph over childhood cancer and their mission to help
others.


Shed light on good news associated with childhood cancer cure rates.


Talk about the work of the Sunshine Kids Foundation to help pediatric cancer patients enjoy
life to the fullest.

Suggested Questions:
What inspired you to write When Billy Went Bald?
Who do you see as the main audience(s) for this book?
Do you think cancer is too scary a subject for young children to handle?
Your son, Greg, is also credited as an author. What role did he play in the development of this book?
What was the hardest part about having a child with cancer? The hardest part for your son?
How much of the book is biographical?
Was it hard for you and your son to relive those days in writing this book? Why do it?
What do you think the public needs to know most about childhood cancers? Who should they turn to if
they need to learn more?
What has it been like reading this one-of-a-kind book to young children? What’s been the response?
It’s been twenty-five years since your son had cancer. Why did you wait so long to write the book?
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Why did you choose the Sunshine Kids as the charitable recipient for the book? What do they do and how
can people learn more about this special non-profit group?
What do you hope children will remember most about Billy?
What do you hope adults, who read the story with or to the children in their lives, will remember most
about Billy?
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